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I N T R O D U C T I O N  

This book is specifically for Etsy Shops who are thinking about opening an Etsy Shop, or have 

recently just gotten started and have only gotten a few sales. 

Etsy is a great place for creative people to express themselves through creating things they 

love. All other platforms online typically have sellers who want to make a lot of money, but 

are not necessarily passionate about what they sell or make. Websites like Amazon, Ebay, 

and Craigslist are places where people list and resell other people’s items. But on Etsy, you 

have a unique opportunity to both hand-create and sell your items. You are the designer, 

producer, marketer, and seller all in one. You are your entire business, and there are not a lot 

of other places on the internet where you can create a shop and represent the entire essence 

of what you love doing. 

Etsy is the largest website in the world that allows creative people to sell their own handmade 

items. As of November 2016, Etsy is the 48th most-visited website in the United States, and 

the 178th most-visited in the entire world. Etsy is visited in the United States similar to 

websites like Yelp.com and Target.com. It took me many years to wrap my head around how 

popular Etsy actually is, and how much potential there really is to sell on Etsy as an Artist. 

But one of the biggest problems Etsy Sellers have is that they tend to think of themselves as 

Artists first, and Business People second. When going into creating an Etsy Shop, the first 

thing you need to do is merge those two things together. You must be both a Business Person 

and an Artist at the same time. The sooner you can be willing to do that, the quicker you can 

be successful on Etsy and tap into this huge website where millions of people are interested 

and ready to buy from your Etsy Shop. 

This book is written to help you, as a new Etsy Seller, to get into the right mindset for selling 

your Etsy Items. A lot of Etsy Sellers and people who start a business for the first time tend to 

have the terrible habit of waiting as long as possible before they feel ready to start their 

business. And, of course, the worst way to start any business is to think about it, but do 

nothing at all. Instead, what I highly recommend you do is get started as quickly as possible, 

and to get past the fear of failure, or to get past the fear of creating things that are not 
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entirely perfect by your own standards. The first step you need to take right now on Etsy is to 

just create a seller account, pick a name, and fill out as much information as possible. It does 

not need to be perfect, and it does not need to be totally figured out. 

I’ve spoken with hundreds of Sellers on Etsy. Even after months of planning and discussing 

and thinking about started an Etsy Shop, as well as reading my books about selling on Etsy 

and reading my weekly Etsy newsletter, many Etsy Sellers still never actually open their Etsy 

Shop. It stays in a concept mode and never escapes.  

I’ve also worked with hundreds of my web-design Clients with start-up companies that have a 

similar problem. As my primary job, I design websites for businesses in wine, luxury retail, 

architecture, interior design, photography and other similar industries. With many of my 

Clients who are just getting their business started, the number one thing that sets them back is 

the fear of failure, the fear of not being successful, or not doing it right, or being embarrassed 

about what they create. They continue to push back the launch of their website and business 

because everything has to be just right, and completely figured out, before anyone is allowed 

to see it. 

But the worst thing you can do, if you’re interested in starting an Etsy Shop or starting your 

first business, is to not get started at all.  

I guarantee you, whatever it is that you first get started with, it will not be successful. That’s 

because you have no clue what you are doing and you don’t know what’s going to sell. But if 

you don’t get started now, you wont ever be successful. At the very least, you will learn from 

your failures and learn to move on to something that actually can be successful.  

It is going to take you years to develop the perfect products, and get your Etsy Shop off the 

ground to the point where it can actually make some income and pay off some of your bills. 

But the best way to get there faster is to figure out two important things.  

The first is to figure out what you absolutely love doing. Whatever you want to keep doing 

over and over and keep coming back to. And the second is to find out how to make money 

doing the things you absolutely love doing. 
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There are two main things I always come back to doing. The first is playing the piano. My 

mom taught me how to play the piano at 5 years old. By age 12, I started trying to write me 

own music. And in 2012, when I was 25, I finally recorded my first solo piano album. Since 

then, I’ve written and recorded 4 piano albums total, and I hope to record another album 

hopefully in the next year or two. I keep coming back to playing the piano. After 25 years, I 

still love playing the piano and I keep wanting to. The problem is that I cannot figure out how 

to make money playing the piano. My albums make about $1 per month from streaming on 

Spotify. It’s incredibly difficult to make money in the music industry without building a huge 

marketing and touring campaign. So it’s something that I just love doing, but it is not 

something I plan to make a serious career out of. 

The second thing I keep coming back to is Website & Graphic Design. When I was about 12 

years old, I figured out a little bit about how to create a website. When I was 14 years old, I 

was in a rock band. About every 3 months, I would redesign a new website entirely from 

scratch, just for fun. I did this for four years, and when I was 19 years old, I got my very first 

website design client in my 2nd year of college. I though to myself, “I do this all the time for 

fun, there shouldn’t be any reason why I could not do this and get paid for it.” But my first few 

website design projects were really frustrating. Learning how to deal with Clients, bill them the 

appropriate amount, and then plan out the project to ensure that it was finished in a timely 

manner, and communicating on a regular basis with Clients was challenging. But I love 

designing websites so much, that I kept pushing through it, finishing the projects, and then 

eagerly awaiting to find my next Client for website design. 

The difference between my two favorite hobbies is that on one of them, playing piano, I 

absolutely cannot figure out how to make a living doing it even after many years. The second 

hobby, designing websites, I was able to find out how to make money doing it very quickly.  

Whatever you do on Etsy, you need to figure out the same thin. You need to figure out what 

you love to do, and you need to make sure it’s something that people are willing to pay for. 

Then, find a few other shops on Etsy that are successful just to make sure that you’re creating 

things that people want to actually buy. You only need to spend a day or two to do your 
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homework on this, but don’t let it slow you down. If you’re ready to sell on Etsy, then right 

now is the best time to get started.  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T H E  T W O  M O S T  I M P O R T A N T  T H I N G S  A B O U T  E T S Y  

When you begin selling on Etsy, there are two things you must constantly keep in mind every 

day you work on your Etsy Shop.  

The first, is that Etsy Keywords are incredibly important. The better you understand and use 

Keywords, the more likely your items will be found in Etsy Searches. You must constantly think 

about, try out, and figure out new keywords in lots of different ways. The more variations of 

keywords you use, the more ways Customers can find your products. I see Etsy Shop owners 

constantly use the same keywords over and over. They come to me and say, “I am not getting 

enough sales.” Then I look at their Etsy Shop, and I see that they have copy-and-pasted the 

same exact Listing Tiles for every single item in their Etsy Shop. This is not good! You must 

constantly, over and over, use different keywords on every single listing in your Etsy Shop. You 

must change up the order of your keywords, and you must use different kinds of keyword 

combinations. I’ll go over more on this later. But just remember that you should never, ever be 

satisfied with the few keywords you’ve pre-selected. This should be a daily routine that you 

continue to think about and try out on your Etsy Shop. 

The second most important thing on Etsy is important for any business. And that is to develop, 

design, and create products that people actually want to buy. What I see very often from new 

Etsy Shops is that they create some very strange, unique and obscure products. What you 

need to continually remember and think about is that you are not just creating things that you 

like, you are also creating things that other people like. If no on else likes what you make, 

then you’re not going to sell anything. This was a big problem I had for my own businesses 

and Etsy Shops that I started many years ago. I constantly wanted to create things that I liked, 

but I never considered what other people would like, too. I’ll go over more on this later as 

well, but you must constantly be thinking every day about how you can create things that 

other people want to buy. But you want to be passionate about what you make and sell, so 

you need to like what you make too. 

With these two things in mind, you will be able to get sales on Etsy. If you make things that 

people want to buy that are presented nicely, and you use the right Keywords, then people 

will find you, and people will buy your stuff on Etsy. These are the only two things you need 
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to do. There are lots of other techniques and tricks that will help you get more and more sales, 

and keep customers coming back, and you will learn those things over time. But none of the 

techniques and tricks will matter if you cannot figure out these two things on Etsy.  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W H A T  Y O U  S H O U L D  S E L L  

There is no way that you will be selling the same thing on your Etsy Shop one year from now. 

It’s incredibly important to understand that your business and what you sell is continually 

going to be changing and adapting over time based on what people actually want to buy 

from you. Even if the first idea that comes to your mind seems logical and planned out, it’s 

impossible to figure out all of the details that are going to arise as your business takes shape 

over time.  

The best way I can explain this is to explain my own journey of selling on Etsy through many, 

many failures on Etsy.  

I first started selling on Etsy in 2010. I had just graduated from college with a Bachelors of 

Architecture, and decided to start my own website and graphic design business instead of 

looking for a job with another company. Fortunately, within 6 months of business, I was able 

to fully pay my bills for rent, food, insurance, car payments, and other expenses. And once I 

had enough free time to do other things than just work, I started to create a few of my very 

own paintings to hang in my apartment. From the very beginning, I had an interest in simple, 

minimalist artwork. And within a few months, I started to put up my own artwork on Etsy once 

I had heard about the website. I was excited for the idea of selling my own art online and 

quickly got started. 

During this time, I had no experience selling retail items. I had learned a lot about how to 

find Clients for website and graphic design projects. But selling retail items is a totally 

different business entirely. I had about 8 minimalist paintings that I had created. I set them up 

in my backyard and photographed them in natural lighting against a white piece of large 

foam core. When I first put up my paintings, I had absolutely no experience with figuring out 

Keywords, figuring out the proper pricing, writing proper listing descriptions, or anything 

related to selling on Etsy or any other online selling platform.  

Within a few months, I got my very first sale. It is the blue and black painting below. A lady 

from Florida purchased it for her home. She said it matched the overall color scheme of her 

home. I originally wanted to sell the painting for $300 USD and offered free shipping, but the 
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painting did not sell until I lowered the price to $150 USD. It took me about 6 hours total to 

create the painting. Plus, I needed to figure out where to purchase the canvas and paint. Then 

I needed all the tools, such as paint brushes, large sheets to protect my floor from paint 

splotches, as well as painting tape and rulers to keep my lines straight. I also drew out the 

design in Photoshop first to make sure I liked the design, and then measured everything out 

on the canvas. From there, I had to find a box and packaging material to fit the size of the 

painting - and that part was extremely challenging. With all the time it took to prepare all of 

these things, in addition to the 6 hours of actually creating the painting, was probably about 

20 hours total of work.  If I were to sell this painting for $300, then 20 hours of work comes 

to $15 per hour. But what is worse is that the shipping cost $75, the materials for the canvas 

and paint was around $40. On top of that, I wasn’t able to get anyone to buy my artwork for 

$300, so I lowered the price to $150.  So $150 of revenue, minus $75 for shipping from 

California to Florida, then subtracting about $30 for materials for cardboard packaging, 

bubble wrap, and tap, then subtracting $40 for canvas and paint materials, comes to a 

grand total of $5 in profit. And because it was about 20 hours of work to get this all done, I 

made $0.25 per hour.  

I only thought about the entire process until after I got my first sale. And as soon as I learned 

that I made virtually no money on my first painting, I was not excited to try and sell another 

one. In fact, I never sold another painting again. The thought of going through the entire 

process all over again was frustrating. I knew I would spend less time putting it all together, 
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and maybe be better at finding less expensive shipping or packaging alternatives, the entire 

experience was frustrating, and I simply didn’t want to try it again.  

It was until 2013, three months after I was married, that my wife, Melinda, and I tried out a 

new idea on Etsy. Melinda had always had an interest in creating jewelry, and I always love 

to try out new business ideas and building something new. So in March of 2013 we started a 

new Etsy Shop called “Melinda Jewelry.”  My wife bought a bunch of supplies and made 

about 40 different jewelry designs. I photographed them all and set up listing descriptions 

and titles for each item.  And it wasn’t until four months later in July of 2013 that we got our 

first sale. We priced the jewelry at about $15 per item, and it took my wife about 30 minutes 

to set up these more simple jewelry pieces. The material was about $2 per jewelry piece. My 

wife always tried a lot of other very complex necklace designs that took hours to design, and 

never sold. But after a lot of experimenting, we finally found a particular style that resonated 

with real Etsy Customers. The following designs below were our best sellers. This very simple, 

one-color jewelry piece sold extremely well. But it took us 4 months to figure that out. Once 

we found the right style, then Melinda could continue to create lots of similar designs to our 

best sellers and then create a larger brand of designs that also sold pretty well.  

By Thanksgiving weekend of November 2013, we had sold about 50 pieces total. In the 

entire year of 2013, we made $451. It was a ton of work to get there, and we figured out a 

concept that people were willing pay money for, with relatively little time required to make 

each item. It was months of work, lots of experimenting, and often some very frustrating 

moments and too much hard work. But the time investment paid off to learn some incredibly 

valuable things, especially about how to sell on Etsy.  
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In July 2013, we had also figured out that my wife was pregnant with our first son. And by 

November, after making a lot of sales over the Black Friday weekend, it was a ton of work for 

my wife to do mostly alone when being over 4 months pregnant. So we decided together that 

we would give up on the Etsy Shop and sell our remaining inventory.  

Right around the same time, we started decorating our son’s nursery room. We didn’t have a 

large budget to decorate the room, so I didn’t want to spend extra money on higher price 

artwork and decor on the room. So my wife showed me some designs she was interested in, 

and I did graphic design to create the artwork in Photoshop and Illustrator. Then, we sent the 

prints to our nearby Staples store and got them printed. Then we hung the artwork with 

inexpensive Ikea frames. That weekend, I realized we could do a business together on Etsy 

that was much less time intensive for my wife, and I could help out much more substantially 

with. Before, I had no clue how to make jewelry, or what to design, or what would sell, or 

anything like that. But with graphic design, the very least I could do was help create the 

products, while my wife knew what kinds of things people liked to buy, what women are 

interested in, what type of designs and styles are popular. And I could do the things I was 

better at, like graphic design, figuring out the business side of things, such as cost, keywords, 

writing listing descriptions, and those technical sorts of things. 

Below are some of the first designs we created. At the time, bohemian, deers, antlers, flowers, 

chalkboard textures, and those sorts of things were really popular. 

I believe the first 5 items we sold were in November, then about 10 in December, and in 

March of 2014, our revenue suddenly jumped up to $300 USD. Our printable artwork was 

$5 USD per item, so that would be 60 items for the month of March sold, which is 2 sales per 

day on average. 
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As soon as I realized that the Etsy Shop could make a little money, I started pouring in effort 

on the Etsy Shop every single day.  And each month, revenue continued to double. I 

eventually learned what kind of items people liked, what sold well, and how to develop other 

new products that would sell as well. As more items sold, my wife and I felt more confident in 

our ability to develop new products without referring to anyone else’s work, or doing any 

market research.  

Below are some of our original artwork that we’ve done more recently that have sold 

hundreds of times on Etsy. The first is a hummingbird that was based off a sketch I did in high 

school around the year 2004. The tropical leaf is a photograph I took on a white foam core 

background with a leaf from our backyard. And the black and white abstract painting is 

something I quickly painted in our backyard.  

Abstract prints, tropical art, and geometric designs have been popular for a while, so we 

absolutely used those trends as the basis for the overall concept for each of these prints. But 

now that we have over 34,000 sales on Etsy, we get to take our time and design things that 

come up after thinking through things for a while and experimenting on ideas.  

I give these examples to show the successes and failures we’ve gone through over the past 6 

years selling on Etsy, where the first 3 years were an absolute failure, and the more recent 3 

years have been far more successful. In the beginning, I did only things that I was interested 

in and only things that I liked. I had to learn from my wife and from never selling anything 
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that people throughout the world want to buy certain things, they are influenced by trends, 

and certain items simply just sell well.  

The best way to get started is to find a style you like, and are interested, and study similar 

items that are currently popular. Start making those things first, and learn what sells and what 

does not sell. Then, over the many months and years, you can take that knowledge and start 

to develop products that interest you, but are based on what you know people are going to 

be interested in buying.  

Today, we only make a few new designs per month. We get to take our time on the creative 

process, and focus more on getting sales, marketing, and maintaining the business. The 

creative process is going to take you years to master and understanding. But the only way to 

get there is to start creating things, study what people like buying, and put yourself out there 

on Etsy so people start seeing what you create.  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C R E A T I N G  P R O D U C T S  &  S E R V I C E S  

As you try to figure out what to sell on Etsy, in my opinion, the best way to get started is to 

offer custom Services on your Etsy Shop instead of Products. It is much easier to find 

customers when offering a Service, because the Service can be custom-tailored for the Client, 

especially if your prices are very reasonable.  

For instance, when I was developing my second Etsy Shop called “JPW Design Studio” I 

struggled to figure out what kind of products to offer. My original idea was to sell pre-made 

Logos, business cards, letterheads and other graphic designs that businesses could use to 

start their own business. I had a hard time getting Etsy Customers to order my business card 

templates at first, so instead of offering templates, I instead created an Etsy Listing to create a 

custom business card for $15 USD.  

The first sale I got was of the following Business Card design. I offered to put together the 

entire design for the Etsy Customer with their information, and then prepare the final PDF for 

them to print from. Within about 1 month, I sold 11 pre-made business cards to Etsy 

Customers. Since sales were slowly picking up, the 2nd custom service I offered was logo 

design services for $15 USD per logo. 
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After doing about 30 different custom designs for various Etsy Customers, I was burnt out. So 

many of the Etsy Customers wanted multiple revisions, and then they would want think about 

it for a while and we would never actually finish the business card or logo design for about 2 

months. Even though I only charged $15 USD for the design services, it could sometimes take 

up to couple hours of design revisions and work before the Customer was happy with the final 

result. In the end, I was making about $7 per hour, so the process ended up being really 

frustrating for me after the first 2 months. 

The great thing about being able to offer custom services on Etsy, is that you can quickly get 

Sales and Etsy Reviews, much quicker than if you were selling pre-made items. So, within 2 

months I was able to get about 30 Sales on my Etsy Shop, and about 10 5-Star Reviews. In 

fact, Etsy Customers who order something custom and then interact with the Shop Owner are 

much more likely to leave a positive review. Below are two of the first reviews I got on my Etsy 

Shop for these custom business card designs.  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Once people see that you have Sales and Reviews from real customers, other people on Etsy 

are going to be more likely to purchase from you. So offering custom services on Etsy is a 

great way to jump-start your Etsy Shop and position you more easily to transition into selling 

pre-made Listings that are going to be much less work than doing custom Listings. 

After I sold my first 30 Custom designs on Etsy, I began to rotate the pre-made business card 

designs with designs that customers could fill out on their own without having to contact me. 

Sales slowed down a bit once I did this, but at least I wasn’t dealing with high-maintenance 

customers and making only $7 per hour doing a ton of design work. 

Offering Services when getting your Etsy Shop started for the first time can help you get your 

first few sales, see what other people are willing to buy, and can buy you time to develop 

Products that people would be willing to buy.  

As you grow your Etsy Shop, you’ll want to spend less time creating customized services, and 

more time developing products that do not need customization.  

Deciding what kind of Custom Services to offer is really going to depend on your skill set, as 

well as what you hope to end up selling on your Etsy Shop later on. For me, doing custom 

business cards and logos was easy, because I already do it for Clients at a much higher 

price. 

So if you hope to sell artwork, or women’s clothing, or jewelry, you can start off by doing 

Custom Artwork, Custom Clothing, and Custom Jewelry, at a price that is below market value, 

or below what other Etsy Customers are charging. Then, get a few sales, get some 5-star 

reviews, and then start working on pre-made designs that don’t require custom work. 

This is probably the easiest way to get your Etsy Shop jump started. But don’t do it any longer 

than you need to. Once you get 10 or 20 Sales, and you’re tired of doing custom work, then 

start making the transition. Or, if you absolutely love doing custom work, then keep at it!  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P H O T O G R A P H Y  

If you read the blogs on Etsy, or their Seller Handbook, or any other material on Etsy, you’ll 

read that Photography is incredibly important in order to do well and get sales. 

In reality, most of us are not professional photographers. You may be a professional about 

how to make jewelry, or create artwork, or design women’s clothing, but also being a 

professional photographer takes time, too. 

My recommendation for your Etsy Shop is to not let photography discourage you or slow you 

down, and to not be discouraged by the recommendations written in the Etsy Handbooks.  

Instead, use whatever resources you have right now to take photos. If it’s just with your Smart 

Phone, use what you have. Here are a few principles to help you get started with 

Photography. Having excellent photos on Etsy should not hold you back from getting started. 

It’s better to have bad Etsy photos than to have no Listings on Etsy at all. 

White Backgrounds 

Generally, it’s best to take photos against a white background. Almost all of the biggest 

Ecommerce websites require that their photos be on a white background, such as Amazon. 

Other big retailers like JCrew, H&M, Forever21, and others, put their photos on a white 

background. The reason is that a clean, simple background helps Customers understand what 

your product is. Online customers are searching for a product, and they do not want to be 

distracted with other colors or complex backgrounds that make it confusing to understand 

what a particular item looks like. So follow in their example, and always strive to use white 

background, or very light and neutral-colored backgrounds. 

Product Only 

When you add in other items to your Photography, it can be confusing to Etsy Customers 

what you’re actually selling. So when people click on the item and look at it closely, if the 

Customer doesn’t understand what you’re selling quickly, there is a very high chance they are 

going to leave your page. So I highly recommend photographing your products as single, 

individual items with no other clutter or distractions in the photo. You can absolutely use your 
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2nd, 3rd, 4th, and 5th photos on Etsy to show examples of how your Item can be used, or 

inspiration and context for your items, but your very 1st item on Etsy should be the product 

you are selling as a stand-alone object with no other distractions. 

Up-Close & Detailed 

Something you definitely do not want to do is have your photography be hard to decipher 

when scanning through Etsy Searches. For instance, the 2nd image below is one of our Items 

in our printable art Etsy Shop. The design has very small writing, which is extremely difficult to 

read. Compared to the other three items next to it, it doesn’t pop very well, and because the 

writing is so small, people do not take the time to read it. Or if they do click on the image, 

once they read what it says, they may not like it and will chose to leave our Etsy Shop. 

A good principle for your designs and your photography is to design products that are 

simple, clear, easy-to-understand, and focus on one main design concept or element. Then, 

photograph the item to ensure that the one main focus of your product is very clear, and fills 

the frame. Below is an example of 4 other items on Etsy. The items which are up-front, clear, 

and simple will stand out from other listings. 
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Also ensure that your other 4 photographs show up-close detail of your Etsy Items from 

different angles. And since you are just starting out, do not feel like you have to have 5 

photos for every single item. Although it will help to have different photos and examples of 

your products, you also do not want to let the task of Photography set you back from getting 

started on Etsy. So if you are only able to have 1 or 2 photos of your product, then at the very 

least just use that now until you have time later to re-take more photos. 

Natural Lighting 

It’s expensive to get a lot of fancy equipment and get good lighting, or to go to a Studio to 

take photos. When I used to do photography work for clients, we’d usually go to a 
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Photography Studio in Southern California that could be rented for about $50 per hour. We 

would get the whole room with a seamless white wall as well as professional lighting 

equipment. We’d get incredibly high quality photos, but it was a lot of work to arrange the 

studio rental, drive there and get set up. 

A much easier way to get good-looking photos at home is to take photos near a window 

during a sunny day, but not in direct sunlight. This way, your home acts as a filter to dim 

down natural sunlight. The second best way is to take photos outdoors on a super cloudy day. 

The clouds will act as a filter for your photography. Otherwise, you’d need professional 

lighting equipment to dampen sunlight or bring in bright strobe lights to get ultra-white 

backgrounds. It’s easiest to get a $5 piece of large white foam core, put it behind your 

products, and then take the photo outside on a cloudy day, or near a large window on a 

sunny day without any direct sunlight. The photo above was taken outdoors on a cloudy day 

against a large piece of white foam core.   

Use Your Phone 

These days, just about every Smart Phone has a really nice camera, so there is no need to 

buy an expense Camera, as long as you use the principles stated above. 
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U N D E R S T A N D I N G  E T S Y  K E Y W O R D S  

The primary function that you need to understand about Etsy is the use of Keywords. While 

some customers may come to find your Etsy Shop through social media, or outside sources 

such as selling at Street Fairs, or handing out business cards, the main marketing tool you 

should use for Etsy is assigning proper Keywords to each of your listings.  

This is something that took me years to wrap my head around when I first started selling on 

Etsy. When I created Minimalist Paintings for my first Etsy Shop, I called each item with a 

unique title, such as “Green & Black Painting No. 3.” As an artist, I felt as though my title 

needs to have something that conveys an artist’s naming structure or thought process. And a 

lot of people who do paintings have these very minimal and mechanical titles to them.  

I have done the same with my piano music that I have on Spotify under my name, Justin Page 

Wood. My first album is called “Grey,” and my second piano album is called “December.” 

But there is nothing within the title that explains what the album is about, what style it is 

includes, or anything helpful for a music listener to search for. A much better title for my Piano 

music would be something like: “December: Solo Piano Music for the Holidays.” That way, I’m 

more likely to be found for important keywords like “Piano” and “Holiday Music,” which 

actually describes what the album is about.  

This principle goes the same for just about every single advertising and selling program 

online. Amazon, Craigslist, Ebay, Google, and Etsy all use keywords (this is also commonly 

called Search Engine Optimization, or SEO) to help customers find the products they might be 

interested in. Without keywords, it would be much more difficult for people to find things on 

the internet. 

An important thing to keep in mind when developing the right keywords is to pay attention to 

your own searching habits online. When you search for something online, what do you type? 

Do you type in full sentences, or do you type in a couple short words?  
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Usually, when people search on Google, they are more likely to type in a sentence such as 

“Best Pizza Restaurants in Los Angeles.” But when they are on websites like Amazon or Etsy, it 

is likely to be much more simple, such as “Black Leather Purses.” 

Connecting the proper keywords to what you sell on Etsy is incredibly important, and will 

likely always be the number one way to market yourself on the internet. 

Another example is from my own web design services. In 2010, I started my website and 

graphic design business. When I first started, I had no understanding of Search Engine 

Optimization. But after about 2-3 years of work, and after talking with a lot of clients, the 

primary word my Clients used to describe why they liked my work and what they were 

looking for was the word “Minimalist.”  

Before learning this, I used to market my website design with words such as “Simple” and 

“Elegant.” But these kinds of words, while they may be similar, do not convey the same kind 

of message as “Minimalist.” As soon as I learned this, I started to incorporate the word 

“Minimalist” into all of my website and marketing material. From there, I started to climb in 

Google Searches with terms such as “Minimalist Website Design” and “Minimalist Logo 

Design.” Once I understood what people were looking for and what I wanted to offer, 

combined with the correct “Keyword,” I could finally optimize and perfect my marketing 

ability to find new Clients and grow my business.  

Whatever you sell, whether it is a product or a service, you need to figure out the right words 

to describe what you sell, and direct them towards the people who are most likely to buy 

those items. And figuring out the right Keywords can take a lot of time and hard work. But you 

absolutely have to figure it out in order to be successful on Etsy or any other website. 

To help you get stated, here are some general principles for how Keywords work specifically 

on Etsy. Keep in mind that each Search Engine on the internet works a bit differently. So, the 

way that Keywords work on Google or Amazon is going to be much different than how it 

works on Etsy. 
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- Simple, common, boring words work best, such as “Leather Purse” or “Black Dress,” as 

opposed to complex or obscure words. 

- Make sure to split up each keyword with commas, such as “Black Leather Purse, Leather 

Accessories, Black Purse.” 

- Don’t use keywords that have strings of words longer than 4 words. For instance, “Black 

and Green Leather Satchel Purses” is much too long for a Keyword. Most people do not 

type in things that long on Etsy, even though it may work on Google or elsewhere. 

- Get into the habit of thinking of new keywords as often as possible. One of the worst things 

I keep seeing with Etsy Sellers is that they use the same keywords over and over. You 

absolutely must change it up on every single Listing on your Etsy Shop. Do not get lazy and 

copy and paste them. Always rewrite each and ever Listing on Etsy by hand with brand new 

keywords. I cannot stress this enough. 

- Make sure to use the same Keywords in your Listing’s Title as your Listing’s Tags. A simple 

way to do this is to copy your Listing’s Title with “Ctrl or Command + C” and paste it into 

the Tags area with “Ctrl or Command + V” to save you time. Etsy prioritizes items which 

have duplicate keywords in both their Tags and Titles. 

To give you a real-life example, below is one of our current bestselling items on Etsy. Within 

the last 30 days, it has sold 19 times, and it has received 209 Keyword searches. 
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Notice that each of the keyword phrases is split up by commas, and also uses occasional 

strange combinations of words like “Geometric Art Printable.” This is the kind of structure that 

each of your Etsy Listings needs to have. Make sure to use up as many Characters as possible 

for each title. Then, copy all of those keywords into your “Tags” section and make sure to use 

all 13. Usually, once you copy and paste all of your Title Keywords into your Tags, there will 

be room for about 4-5 more keywords, which you should completely fill up as well. 

Each time you make a new Item on Etsy, remember to always start your Titles & Tags from 

scratch. Never get in the habit of copying and pasting them from one Etsy Listing to another. 

I’ve said it before, and I’ll say it again because I have seen hundreds of Etsy Shops mess this 

up. Even after they read my blog, or ask questions about it, or read my Etsy Essentials book, 

they still mess this up. 

So don’t ever, ever copy and paste Titles & Tags to all of your other Listings on Etsy. Always, 

always, always come up with brand new keywords, keep experimenting, and keep trying new 

things. I cannot stress how important this is, because it is the number one way to find 

Customers on Etsy. It’s so basic, tedious and boring to do, but it is absolutely essential to 

understand and practice if you ever want your Etsy Shop to do well. 

Here is an example of an absolutely terrible item on Etsy. The Etsy Listing below is my first-ever 

sale on Etsy. The title of it is called “Blue.”  Fortunately, my tags weren’t too bad. But without 

the tags also being in my Etsy Listing’s title, there was virtually no hope for me getting a sale. 

It was an absolute miracle that someone even bought one item from me with a title like “Blue.”  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So try your hardest to avoid being an “Artist” with creative, weird, complex, overly-simple or 

funny titles. And focus on simple, easy-to-understand words that people will actually type into 

a Search Bar when looking for items on Etsy. This principle is the most important principle I 

can ever give you on Keywords, so don’t forget it.  

There are lots of other tips and tricks about Keywords that are helpful to know, and I go over 

that in my in-depth “Etsy Essentials” book. But none of those techniques matter if you cannot 

keep this main basic Keyword principle in mind.  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M A R K E T I N G  

Almost every Etsy Seller asks me about how to market their Etsy Shop. They want to know if 

they should create a Pinterest page, Instagram page, Newsletter, Website, Business Cards, go 

to Trade Shows and a whole bunch of other things.  

My recommendation is that you start out with just 1 area of Marketing that you absolutely love 

and stick to it for a while. If you absolutely love using Instagram, then just stick with that. If 

you love creating Pinterest boards, and know how to Pin your own designs on your Pinterest 

board as well as other creative & beautiful photos to go with your Pinterest page, then just 

stick with that. 

I think for the majority of Etsy Shops, Pinterest and Instagram are probably going to be the 

best two options for Marketing. The problem with relying on Social Media, though, is that 

people use them for reasons other than Shopping. So while it is good in the long run to build 

a Social Media following, most of your customers are going to come from Etsy Keyword 

searches, especially in the first year of building your Etsy Shop.  

Developing things like Business Cards, Flyers, and going to Trade Shows are all nice things. 

But in reality, anything with physical printed material is most likely going to go to waste. 

These days, almost all marketing and selling can be done online. And since you’re selling on 

Etsy, where transactions occur on the Internet, you are by default an online-based company. 

So don’t get distracted with physical marketing material. Most likely, it will be wasted money. 

And then there is the ever-popular Website as a marketing tool. Recently, Etsy developed 

something called “Pattern” where you can build a website connected to your Etsy Shop within 

minutes. In my opinion, a website is a distraction when it comes to building your first Etsy 

Shop. The only way to get sales on your Website is to drive traffic to the website through 

other means like Social Media, Search Engine Optimization on Google, or marketing offline 

like at Trade Shoes or Events. Doing all of that is a lot of hard work. 

!27



Instead, just remember that all of your Customers are already on Etsy and they are looking to 

buy things right now. And the main way people find things on Etsy is through Keyword 

Searches. 

So while there are tons of Marketing options available, I highly recommend that you spend 

80% to 90% of your efforts directly on Etsy, and the rest on a single Social Media platform - 

either Instagram or Pinterest, which are visual-based Social Media and tend to work better for 

Etsy products. 

Any other strategy is going to be a lot of extra work, and most likely will be wasted time. 

Don’t ever forget that Keywords are always going to be the most important way for your Etsy 

Listings to get views and sales.  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O T H E R  M E A N S  O F  I N C O M E  

Every Etsy Seller I speak with has a different reason for selling on Etsy. Many of them want to 

create a little extra income for their family. Some of them have no job and are desperate to 

find something to make money. Others are in high school and college and are just having fun 

trying to figure out Etsy on the side as a hobby. And a Etsy Sellers are successful businesses 

and artisans who are looking to expand their reach to find new Customers on Etsy. 

Whatever your reason is, I personally feel that it is not healthy to rely solely on Etsy as your 

primary source of income or as a way to pay a lot of your monthly bills, at least not at first. 

Growing an Etsy business takes a lot of time, a lot of learning, and a lot of planning. It 

requires accomplishing daily tasks and a lot of long-term dedication. But I promise you that it 

is not going to pay all of your bills for at least several months after you first launch your Etsy 

Shop.  

My wife and I have been selling on Etsy now for over 3 years, and while we have one of the 

most successful shops on Etsy, it still only accounts for about 40% of our monthly income. I do 

website design as the core part of my business. Each month, I strive really hard to make Etsy 

pay for more than 40% of our bills, but it’s been pretty difficult to get much further beyond 

that. I have to really put in a lot of time, and really think hard about what to do next to grow 

our Etsy Shop, find more customers, develop more products, and learn a lot more about 

business concepts and how Etsy works. 

Every day, I am learning more and more about Etsy. I’ve been doing it every day for over 3 

years now, and I still figure out new things I never knew before.  

So I highly encourage you not to think that Etsy is going to be your big break to quit your job 

and start doing this full time all of a sudden. I have spoken with many people, sometimes 

college students and some times stay-at-home moms, who have poured in 8 hours a day on 

their Etsy Shop. I want to ask you to never, ever put that much time into your Etsy Shop. If you 

are working on it that much, then you’re frantically going to try to make it work and you’ll 

constantly be going in circles without getting anywhere.  
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What I recommend for all Etsy Shop owners is to have a day job that actually pays your bills. 

Make sure you have a steady income, pay down your debts, save up a little money, and work 

on Etsy as a side project.  

In fact, even though Etsy accounts for 40% of our income, I only spend about 1 to 2 hours per 

day on our Etsy Shops. I still treat it as a part time job, and something that I do only when I 

have time. For the rest of my day, I focus on my primary job of designing websites for Clients.  

There will certainly come a time when you will be able to spend more time on Etsy once 

things really start to pick up. I believe that once you’ve hit 200 to 500 Sales on Etsy, that is 

when you can really start to sacrifice a little more time and take Etsy more seriously as a way 

to pay bills. Even if your Etsy Items are as low as $5 USD per item, 200 Sales times $5 USD 

per item is $1,000 USD of revenue. And that is a nice chunk of change for most people. So 

200 Sales is a great goal to aim for on your Etsy Shop. Once you hit 200 Sales, it tells you 

that you are doing the right things, that people really want to buy your stuff, and that there is 

more potential to strive for.  

But even if you were to hit 200 Sales, do not think about quitting your day job. You need to 

push yourself to keep growing more and more, and it could takes months and years to get to 

a place where you’ll be able to do this as your full time job. 

There is something that I constantly need to remind myself about starting my own businesses 

and growing shops on Etsy. The first, which I talk about all the time, is that you need to grow 

your business one day at a time, step by step, by making real and substantial progress. I 

really love it when I put a hour of time into something, and see it pay of by getting a new 

Client or making a new sale on Etsy. But the only way to get there is by putting in daily effort, 

getting your to-do lists done, and accomplishing real tasks rather than just thinking about 

ideas and never putting them to action.  

But the other side of it, is that I often can be a little too cautious and a little too focused on 

doing things step-by-step. I am often times too hesitant to take risks and push myself a little 

more than I am comfortable with. I personally love the beginning of starting a business, 

figuring out all the pieces that go together, and taking the risk of growing a new business 

!30



during the first few months. But my main fault is that I sort of sit back a little once things start 

to do well and money starts coming in. That’s never a good way to run a business. So I’m 

learning to push myself a little harder, almost as if our Etsy Shop is still a start-up, and we’re 

trying to figure out where to go next and what to do and how to grow all over again, and 

take a few more risks and really try grow our Sales, expand our Customer base, and really 

expand the overall brand.  

A good Etsy Shop is going to do those two things at the same time. On one hand, it’s 

important that you slowly grow your Etsy Shop, day by day. And on the other hand, it’s also 

important to grow with some really intentional, forceful and aggressive effort.  

And whatever you sell on Etsy, make sure that all of your bills are being paid through other 

means, such as being an employee to a larger company, or working for yourself as a sole 

entrepreneur during that day that provides customized high-end services, or working at home 

for another company. Then, maybe one or two years from now, your goal can be to transition 

towards doing something you love by selling on Etsy, instead of working for someone else, or 

getting stuck constantly providing services to your Clients. 

If you need advice in this area, please feel free to write me. I have done all sorts of freelance 

projects and services for Clients, including: photography, private at-home bartending services, 

graphic design, logo design, web design, catering, SEO consulting, and creative writing. I 

can help you out with figure out how to find work, how to price your services, how to bill 

clients, how to keep track of your hours and accounting, and project management techniques. 

Also, you can check out my web design work at: www.jpwdesignstudio.com - and feel free to 

email me at: contact@jpwdesignstudio.com for questions regarding freelance work and 

working from home apart from selling on Etsy. 
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G E T T I N G  S T A R T E D  R I G H T  N O W  

It’s time to get your Etsy Shop set up, and to start building your business for the long run. It is 

going to take months and years before your business starts to really settle in and find its way, 

but the only way to get there faster is to get started right now. 

Here are 5 areas that you should focus on over the next 30 days, to get your Etsy Shop live 

on the internet, to help you focus and move towards getting your first few sales on Etsy.  

1. Open Up Your Etsy Shop Account 

Pick a name and add some text. Don’t spend more than a few minutes on it. You just want to 

get this up and running today.  

2. Start Working On One Etsy Listing 

If you haven’t finished your first product, get a mock-up or concept design up on your Etsy 

Shop. Give it a Title with lots of keywords, write a Product Description, and start filling out all 

of the required items for your Etsy Listing. Publish it for just $0.20. Once you get this up on 

your Etsy Shop, you can finally check this big step off your to-do list. No one will ever see this 

Listing because you’ve just barely gotten started and your item will not get picked up by Etsy 

Search engines. But getting over the fear of putting up your first Listing is going to help push 

you to continue to the next step.  

3. Practice Taking Photos 

You’re not going to love the first photo you take, but it’s better to get it up now as a 

placeholder than to wait for the perfect photo. Next week, try taking a better photo that has 

better quality, better lighting, and at a better angle. It’ll take weeks to get it right, but once 

you get it down, then you can use the same exact photo techniques on all your other 

products, so that they will eventually all have a consistent look. 

4. Fill Up Your Etsy Shop Text 

There are lots of little places that your Etsy Shop needs text, such as your Shop Title, 

Announcement, About Section, Shop Policies, and More Information (FAQs). Again, it doesn’t 

need to be perfect today. You’ll perfect this over time. Just get something in there for now.  
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5. Create Up to 48 Products 

Because Etsy is based off of Keywords, and getting lots of visits through all kinds of 

Keywords, the only way to really get started is to have several products. Last time I checked, 

Etsy recommended you start off with up to 8 products. I don’t think it’s realistic to come up 

with 8 Products right away when you are getting stated. You want to start off with just 1 and 

get that done right away. But over the next several weeks and months, work to get your shop 

built up to 48 Products. Since you get 13 Tags on Etsy, this means you can roughly get about 

624 unique keywords (That’s 48 Products times 13 Tags), which should be enough to get your 

first few sales. It can be exhausting to make so many different Products, so take it just one day 

at a time, and create them as you are able to. But make it your goal to create 48 Products 

before you can expect to see any decent results on Etsy, because you need lots of items and 

Keywords to gain a good level of traction.  

Once you get these 5 areas complete, you should then be able to focus on getting your first 

few sales on Etsy. Once you’re there, you are ready for my next book called Etsy Essentials, 

which you can find on Etsy at our shop at:  

www.etsy.com/shop/MelindaWoodDesigns 

Etsy Essentials covers the technical aspects of Etsy, which are far more tedious, detailed and 

important to know for helping you get your first 200 Sales. It includes an extensive coverage 

of Etsy Keywords, important ways to deal with Customers, how to optimize your entire Etsy 

Shop’s layout, and proper ways to write Listing Descriptions. These areas are important once 

you’ve figured out what you are going to sell, and once you have set up around 48 Listings 

on Etsy. Until then, focus on getting the 5 areas above completed. 

Have questions?  Write me any time at:  contact@justinpagewood.com 

!33

http://www.etsy.com/shop/MelindaWoodDesigns
mailto:contact@justinpagewood.com

